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TITLE 

Split Incentive Customer Referral Scheme. 

CROSS REFERENCE TO RELATED APPLICATIONS 
Not applicable. 

STATEMENT REGARDING FEDERALLY SPONSORED RESEARCH OR DEVELOPMENT 
Not applicable. 

COMPUTER PROGRAM LISTING 
Not applicable. 

BACKGROUND—FIELD OF THE INVENTION 



The present invention provides a method and an internet-based system aimed 
specifically at soliciting the help of existing customers of an internet-based service to 
market the service to new customers. 
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BACKGROUND-DESCRIPTION OF PRIOR ART 

Existing customers of a company are potentially its greatest marketing agents if they 
are satisfied with its products and services. Customer referrals are more powerful 
and less expensive than any other form of marketing. 

For internet-based services the potential for customer referrals is even more 
enormous given the low cost and ease of transactions on the Internet. 

The concept of simply using customer and non-customer referrals is not new. Firms 
often employ agents, associates and other to promote their products in return for 
some compensation. 

However, a problem arises when the existing customers are peers or colleagues of 
the potential customers who are being referred. In this case the existing customers 
are hesitant to refer their peers to the service if they are seen to be making a 
personal gain from this action. On the other hand the absence of any compensation 
reduces the incentive for existing customers to give referrals. 

This problem has been solved in this invention by giving an incentive to existing 
customers to give referrals and simultaneously making it more attractive for 
potential customers to make their purchase via the customer referral. 

BRIEF SUMMARY OF THE INVENTION 

It is an object of the present invention to provide a method and an internet-based 
system aimed specifically at soliciting the help of existing customers of an internet- 
based service to market the service to new customers. The system embodies 
customer account management and a split incentive scheme that compensates both 
the existing customer who acts as a referrer and the new customer who has been 
referred. 
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DRAWINGS 
Not applicable. 

DETAILED DESCRIPTION OF THE INVENTION 

The present invention provides a methodology and a computer-based system aimed 
specifically at soliciting the help of existing customers of an internet-based service to 
market the service to new customers. 

The system embodies customer account management and a split incentive scheme 
that compensates the existing customer who acts as a referrer and the new 
customer who has been referred. 

Every existing customer of the internet-based service is given an account and a 
unique code to access that account. The existing customer is informed of this unique 
code by email and encouraged to market the internet-based service to his or her 
peers/colleagues. When a new customer buys the internet-based service using a 
unique code of an exiting customer, that customer's account is credited by a 
specified amount. Customer accounts are settled on a specified date or at specified 
intervals. 

Simultaneously, the new customers are incentivized by giving them a discount to the 
purchase price upon using this code and said discount is bigger any other 
promotional discounts that the internet- based service may offer. This allows existing 
customers to recommend the internet-based service to his or her peers in full 
confidence that they are obtaining the best deal available for their peers/colleagues. 



